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EXECUTIVE SUMMARY

Hillsborough Pinellas, Pasco,

: Total
County Hernando counties

Total Population

Veteran Population 92,279
% of Total Veteran
Population

*According to 2021 Estimates based on 2020 Census with estimate based on counties provided

Tampa-St. Petersburg-Clearwater metro area is approximately 2,515.2 square miles
with approximately 1,253.8 residents per square mile.

The city of Tampa is considered West-Central Florida. It is situated on the northern
short of Tampa Bay at the mouth of the Hillsborough River and is connected to St.
Petersburg and Clearwater.

Clearwater which is in Pinellas County and St. Petersburg which is located on the
gulf coast of Florida have majority 65 and older veterans within the counties.
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EXECUTIVE SUMMARY

reintegration as quickly as possible strengthening SOF readiness.
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provide recreational programs such as sailing, art, and equine therapy.

CORPORATE SUPPORT FOR VETERAN PROGRAMS

« Corporations/small businesses within the Tampa community demonstrate
strong support for the veteran community through collaboration with local
programs. From tackling unemployment and funding direct services to offering
military discounts and supporting veteran-specific community events,
corporations are leading by example in their proactive veteran initiatives. Local
professional sports teams participate in military appreciation days and have
exclusive events for military families.

STRONG REPUTATION FOR THE VA

e« The VA hospital in Tampa (James A. Haley Department of Veterans Affairs
Hospital) has a strong reputation among community members. There are
approximately 15 Community-Based Outpatient Clinics (CBOCs) located within
the area, along with MacDill Airforce base, also located in Tampa, offering
healthcare services that are available to eligible active-duty military and
retirees. The veterans engaged with the VA said they are satisfied with the
services offered and the staff. They also speak highly of the VA's strong support
throughout the community.
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RESULTS SUMMARY

veterans.

Purposeful Activities

Each community has distinct opportunities for recreation. Community resources identified
Tampa Vet Center, Wounded Warrior Abilities Ranch, VA Tampa Network, Warrior Sailing,
Warrior Care Program, Several American Legion Posts with activity calendars, University of
South Florida, University of Tampa, and Hillsborough Community College.

Physical Healthcare

The James A. Haley Veteran Affairs Hospital is in Tampa, FL. This hospital offers all medical
services needed by veterans. VA outpatient clinics are also available throughout the
community to meet primary care needs.

Leadership

There are several veteran organizations within the Tampa, St. Petersburg and Clearwater
area communities. There is no centralized lead organization. Veteran serving organizations
(VSOs) such as American Legions and VFWSs are part of each community. Support varies
but independent/specific direct services are available.
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RESULTS SUMMARY

Homelessness Program

There were several homeless programs identified through the VA as well as Tampa
Crossroads and St. Vincent DePaul. A suicide hotline is provided for critical situations.

Education
Three universities (University of South Florida, The University of Tampa, and Hillsborough

Community College) were identified as proactive and aware of veteran services needs. The
University of South Florida has created a one-stop center where veterans can receive
assistance regarding educational needs.
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HOW LOCAL BRANCHES OF CHASE CAN HELP

“JPMorgan and Chase Office of Veteran and
Military affairs seeks to hire 2 million veterans
and 200,000 military spouses.” The target
mission affects the following areas.

Hillsborough Community College (HCC) veterans/family members by:
e Sponsoring veteran(s) to find all the veterans and military-connected family members
on campus and connect them to services.
e Discussing hiring efforts and national recruiting plans with deans and faculty, to make
them aware of opportunities for veterans and develop plans for those on that education
track.

In addition, provide incentives to engage the veterans and their families: For example,
provide free pizza to veterans and their families once a semester.

Unemployment Rate* Veteran Homelessness*

3.5%

3.0%

2.5%

2.0%

1.5%

1.0%

0.5%

0.0% ; .
National Florida 2020
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HOW LOCAL BRANCHES OF CHASE CAN HELP

Advertise on the VA Network Tampa Chapter, Hiring Our Heroes, and university/college
veteran program sites, and your local website.
Set up “Virtual Workshops” on your local website to include basic courses.
o For example: Budgeting, Savings account, Checking account, Credit Cards, Taxes,
Loans, short term vs. long term investments, Life insurance (Term Life, Whole Life),
food insecurity, stress management.

Veteran Ethnicity Veteran Ethnicity

6%
12% Othe

Hispanic or Hispanic or
Latino Latino
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HOW LOCAL BRANCHES OF CHASE CAN HELP

South Florida through representation to target the veteran customer base.

Building rapport with The CENTCOM Family Readiness Program and American Legion
Post 67 to engage veterans and family members through representation to target
active duty, veteran, and family members.

Sponsoring events with The CENTCOM Family Readiness Program and American

Legion Post 138 that ampilifies their support provided and educates them on JPMC
“Onward to Opportunity and Veterans Job Mission”.

« Training employees on Military/Veteran communities: psycharmor.org

Hillsborough Pinellas, Pasco, Hernando
Veteran Service Era Veteran Service Era

) 11%
Pc;ls§-9/(}11 Post-9/11

STV 89%

Pre-9/1 Pre-9/11
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https://psycharmor.org/

HOW LOCAL BRANCHES OF CHASE CAN HELP

9% 13%
Female Female
91% 87%

Philanthropic Opportunity

There are great services and opportunities observed through the community assessment
within the Tampa area. The assessment indicated two non-governmental entities (NGQO's)
where funding from the branches would greatly amplify their efforts to support veterans.
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PROGRAM IMPACT EVALUATION

than the pre-9/11 population. Based on projection of serving all 45,954 post-
9/11 veterans, the estimated amount of new annual funds to enter the
community is $573 million.

e estimated amount or savings to the
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Measure

PROGRAM IMPACT EVALUATION

Community Outcome: 45,954 Served

Number

Served

Estimated
Value

Total Estimated

Economic
Impact

Estimated New
Funds to
Community

Estimated New
Savings to
Community

Value Measured and Source of
Information

Economic
impact of
Veterans
enrolled in
[Selglele]

Economic

impact of

Veterans
graduating
from school

Economic
impact of
previously
unemployed
Veterans
becoming
employed

Economic
impact of
Veterans
enrolled in VA
Healthcare

Economic
impact of
Veterans
enrolled in VA
Benefits

Economic
impact of
Veterans
formerly
homeless but
now housed

Total
Estimated
Economic

Impact

9,191

$21,400

$196,683,120

$196,683,120

The value is the average Gl
Billbenefit to include tuition, living
stipend, and fees (Source: VA.gov

Gl Bill Report)

2,068

$10,507

$21,727,741

$21,727,741

The value is the increase in income
due to graduating from higher
education/training. Source: Dec

2014, Utah System of Higher

Education. Our calculations do not

include the annual increase to state
and local tax revenues would be

approximately $4.6 million.

1,379

$40,302

$55,561,143

$55,561,143

The value is the average income for
Veterans, but does not include the
value of purpose and productivity.
This also does not account for
savings in unemployment insurance
or loss of productivity. (Source:
2015 Veteran Economic
Opportunity Report)

32,168

$5,889

$189,432,600

$189,432,600

The calculation is the average cost
of healthcare for enrolled
Veterans, but does not include the
value of access to physical and
behavioral care. The community
and state savings of Veterans
receiving federally funded health
care. (Source: May 2015
Commission on Care Study)

22,977

$13,000

$298,701,000

$298,701,000

The figure is the average disability
payment of Veterans. Aside from
the value of access to other
services offered by the Veterans
Benefit Administration. (Source:
August 2014 Congressional Budget
Office Study

47

$23,000

$1,083,366

$1,083,366

It can cost a community as much as
$23,000 for one person to be
chronically homeless for one year
(shelter stays, jail time, emergency
room visits, etc.). (Source: The
Economics of Homelessness,
University of Chicago, May 14,
2013)

$763,188,969

$572,673,004

$190,515,966
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