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EXECUTIVE SUMMARY
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Los Angeles County

*According to 2020 U.S Census Bureau American Community Survey

Its population is larger than 41 individual U.S. states. It is the third-biggest metropolitan
economy in the world, with a Nominal GDP (gross domestic product) of over $700 billion
larger than GDPs of Belgium, Norway, and Taiwan.

The County is largely populated with Asian Americans with the greatest number of
immigrants being Burmese, Cambodian, and Chinese. L.A. County also has a large Latino
population who are mostly of Mexican heritage.

L.A. is known for their entertainment and digital media industry. Five prominent movie
companies headquartered there include:

e Paramount Pictures ¢ Universal Pictures
e 21st Century Fox, Sony e Walt Disney Studios
e Warner Bros
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KEY FINDINGS

DIVERSE POPULATION

L.A. County is a diverse community and therefore, cultural competency is important. Many
different cultures thrive within the area and the veteran population within the community
is a direct reflection of the county's diversity demonstrated by the following
demographics:

e 24% Hispanic/Latino

» 17% Black or African

¢ 12% other (non-White)

STRONG LEADERSHIP WITHIN THE VETERAN SPACE

Los Angeles Veterans Collaborative is a network of public, private, and government
agencies working together to improve the lives of veterans. The group has existed for
more than ten years. It leverages working groups to address barriers related to

employment, healthcare, housing, education, and other factors that may affect the well-
being of veterans and military families.
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RESULTS SUMMARY
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conduct outreach are Los Angeles Homeless Services Authority, New Directions for
Veterans and Village for Vets.

Use of Technology

Currently, software and technology are not fully coordinated among leading programs
within the community. Unite US and the L.A. County Peer Access Network for Veterans
aims to be a coordination system for the community; however, this coordinated care
network focuses on social service programs rather than proactively engaging those who
do not have an immediate need.

Purposeful Activities

Each community has different opportunities for recreation depending on the needs of the
population. Community resources identified in L.A. County were Hero Rescue Mission,
Yoga for Veterans (provided by the Department of Veterans Affairs), Veterans Memorial
Community Regional Park, Merging Vets and Players, Battle Buddies, Fishing Buddies 4
Veterans, and American Legion Hollywood Post 42
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RESULTS SUMMARY

Association, Go For Broke National Education Center, United Service Organization (USO),
U.S. VETS- Serving Those Who Served, and American Legion Hollywood Post 42

Veteran
Homelessness*

Homelessness Program

Los Angeles has the highest veteran
homeless population. Nearly 665 veterans
were homeless in 2021 according to the US
Department of Housing and Urban
Development Point-In-Time Count.

Several homeless programs were identified
through the VA and nonprofit agencies
within the community supporting housing.
New Directions for Veterans, VOALA, Los
Angeles Homeless Services Authority,
Immanuel Housing Inc, Village for Vets,
Outside the Wire (Jewish Family Service of
Los Angeles), Greater Los Angeles Fisher
House Foundation, and Habitat for
Humanity each provide housing support
programs.
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RESULTS SUMMARY

There are more than 20 locations for UHQMNOYMQIW Rate.

assistance with employment through
the L.A. County America’s Job Center
of California. In addition, some other
organizations that assist with veteran
employment are Veterans First
(Jewish Vocational Service of Los
Angeles), Work Force California, and
We Hire Heroes Los Angeles Job
Board for veterans.
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HOW LOCAL BRANCHES OF CHASE CAN HELP

“JPMorgan and Chase Office of Veteran and

Military affairs seeks to hire 2 million veterans
and 200,000 military spouses.” The target
mission affects the following areas.

ntrepreneurship educational opportunities would pique interest on college campuses.
College campuses already conduct extensive outreach to veterans. There is opportunity to
work collaboratively with these campuses to share information about entrepreneurship.

The University of Southern California (USC), California State University (CSU), Chapman
University and Los Angeles Southwest College have Veteran Resource Centers on campus
for veterans and families that already provide a strong audience for growth and
entrepreneurship programs.

Branch(es) can work with universities/colleges, workforce agencies and employment
partners by:
e Sponsoring events to promote local veteran-owned businesses.
e Sponsoring entrepreneurship workshops in partnership with the business colleges
and/or workforce agencies.
e Hosting “shark tank” events on campus to hear from entrepreneurs and provide
advice on how they can get started.
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HOW LOCAL BRANCHES OF CHASE CAN HELP

university campuses and connect them to existing training, workforce, and
employment programs.

Financial Health

Branch(es) engagement and implementation include:
e “Lunch and Learns” are very popular and can be coordinated in collaboration with
education systems, Vet Centers and employment programs.
e Setting up “Virtual Workshops" on your local website to include introductory
courses.
o For example Budgeting, Savings accounts, Checking accounts, Credit Cards,
Taxes, Loans, Short-Term vs. Long-erm Investments, Life Insurance (Term Life,
Whole Life), food insecurity, and stress management.
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HOW LOCAL BRANCHES OF CHASE CAN HELP

make up 10% of the veteran population.

Building rapport with local organizations such as Veterans Memorial Community
Regional Park offers recreational activities.

Sponsoring an event in collaboration with the American Legion Hollywood Post 42 to
amplify support for veterans and educate attendees about “Onward to Opportunity
and Veterans Job Mission”.

Training employees in military/veteran commmunities (example: psycharmor.org)
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https://psycharmor.org/

HOW LOCAL BRANCHES OF CHASE CAN HELP

community centers, nonprofits focused on preventing homelessness Goodwill,
and universities from providing classes can significantly benefit the L.A. county
community.

20%
Post-9/11

80%
Pre-9/1o1 24%

Hispanic
or Latino
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PROGRAM IMPACT EVALUATION

post-9/11 population because they have access to more benefits than the pre-9/11
population. Based on projection of serving all 50,046 post-9/11 veterans, the
estimated amount of new annual funds to enter the community is $623 million.
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Number

Measure
Served

Estimated
Value

Total Estimated
Economic
Impact

Estimated New
Funds to
Community

Estimated New
Savings to
Community

PROGRAM IMPACT EVALUATION

Value Measured and Source of Information

Economic
impact of
Veterans
enrolled in
school

10,009

$21,400

$214,196,880

$214,196,880

The value is the average Gl Bill benefit
to include tuition, living stipend, and
fees (Source: VA.gov Gl Bill Report)

Economic

impact of

Veterans
graduating
from school

2,252

$10,507

$23,662,499

$23,662,499

The value is the increase in income due
to graduating from higher
education/training. Source: Dec 2014,
Utah System of Higher Education. Our
calculations do not include the annual
increase to state and local tax revenues
would be approximately $4.6 million.

Economic
impact of
previously
unemployed
Veterans
becoming
employed

1,501

$40,302

$60,508,617

$60,508,617

The value is the average income for
Veterans but does not include the
value of purpose and productivity.
This also does not account for
savings in unemployment insurance or
loss of productivity. (Source: 2015
Veteran Economic Opportunity Report)

Economic
impact of
Veterans
enrolled in VA
Healthcare

35,032

$5,889

$206,300,733

$206,300,733

The calculation is the average cost of
healthcare for enrolled Veterans but
does not include the value of access to
physical and behavioral care. The
community and state savings of
Veterans receiving federally funded
health care. (Source: May 2015
Commission on Care Study)

Economic
impact of
Veterans
enrolled in VA
Benefits

25,023

$13,000

$325,299,000

$325,299,000

The figure is the average disability
payment of Veterans. Aside from the
value of access to other services
offered by the Veterans Benefit
Administration. (Source:
August 2014 Congressional
Budget Office Study

Economic
impact of
Veterans
formerly
homeless but
now housed

51

$23,000

$1,179,834

$1,179,834

It can cost a community as much as
$23,000 for one person to be
chronically homeless for one year
(shelter stays, jail time, emergency
room visits, etc.). (Source: The
Economics of Homelessness, University
of Chicago, May 14, 2013)

Total
Estimated
Economic

$831,147,564

Impact

$623,666,996

$207,480,568
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